
FY 2025 
Financial 
Highlights Group Revenue

US$ 5.98
billion 

e  ro

US$ 53.6
million 

How We 
Create Value 

1.

2.

3.

4.

5.

• Shared midstream 
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e e ti e ris  o ersi ht
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o timisation and 
te hno o  ado tion to 
enhan e rod ti it  
and ost e ien

• S staina i it   
es onsi e So r in   

embedded sustainability 
ra ti es su ort lon

term resilience  
across the  
alue chain

Our Strategic Priorities

How We Operate

What Makes 
Us Stronger
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Sales Volume

5.2
million MT

Operating Margin

US$ 279
million

• O erin  o er  ob 
o ortunities worldwide.

• O erin  career de elo ment 
and ca ability buildin   In 

 the a era e trainin  
hour er em loyee is  

.  hours.

• Structured career growth 
athways and rotation 

o ortunities.

• Maintaining a sa e wor ing 
en ironment  ero atalities 
at all entities or .

• Reliable and consistent 
su ly is su orted by 
our integrated value chain 
across multi le regions.

• Technical su ort and 
roduct develo ment 

ca abilities hel  customers 
im rove their own 
ormulations and o erational 

e ciency.

• Delivering trusted brands 
such as OKI and MOI  bac ed 
by decades of consistent 

uality. 

• Enhancing food security 
through a diversi ed 

ortfolio of essential food 
roducts from vegetable 

based edible oil and fat bul  
and consumer ac  to dairy  
rice  cashew  cocoa  remi  

owder  soa  and detergent 
 ensuring availability and 
ro tability for consumer 

and industry artners. 

• Contribute to local 
economies through 
em loyment  local sourcing 
and community artnershi s.

• Our sustainability initiatives, 
including res onsible 
sourcing and resource 
ef ciency, hel  reduce 
environmental foot rint 
across the value chain.

• Su ort community well
being through targeted 
outreach efforts. 

• Ca acity building initiatives 
and su lier engagements 
hel  strengthen su ly chain 
resilience.

• Collaborate with artners 
and industry associations 
in im roving su liers  
ca abilities and awareness 
on the evolving com liant 
measures. 

1. To Shareholders

• RRRelilili bbabllle a ddnd con iisi tstent

3. To Consumers and 
Business Partners

• OfOfOffffe iiring over

2. To Employees

• CCCa a iicitty bbb iiuilldldin

5. To Supplier

• Delivering long term and 
sustainable return through 

 strong governance and 
robust ris  management.

• rudent ca ital 
management and 
a ro riate use of leverage. 

• CCCo tnt iiribbbutte tto lllocalll

4. To Communities 
and Society

The Value We Deliver

Net Debt to 
Equity Ratio

0.72
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